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Tourism and Hospitality trends
and Analyses

he global economic outlook is mixed with European economic problems which
Tcon’rinue to expand to the UK and others. Chinese economy still grows but slows
down with the declining global demand for products and services. However, Thai
economic growth was 4.2% in the second quarter of 2012, while other countries in
the regions also achieved highly positive growth, including Indonesia, Malaysia, the

Phillippines and Vietnam.

Asia-Pacific region continues to have its rapid growth, especially Chinese market.
Technology has played important roles as travelers have increased their usage of
online travel booking and e-booking is expected to be adopted by 25% in the year
2013. At the same time, competition in online booking services has become more

intense together with its growth in global online booking market.

Tourism trends

Several events promoting Thai tourism
may help boost the demand for domes-
tic tourism for the short run. Thai travel
festivals were arranged and helped
slightly boosting the domestic demand.
There are several events supporting in
the tourism industry, such as Food & Ho-

tel Thailand 2012.

For the first half of 2012, Thai tourism has
continued to grow strongly with other

countries in Southeast Asia, including

fast improvement in terms of number of
tourists in Myanmar. The tourists from My-
anmar are expected to increase 90,000

in 2012 or approximately 30% from 2011.

Another improved sector is about filming
in Thailand. According to Thailand Film
Office Department, Thailand received
the revenue from film production at 1.7
billion Baht for 375 productions, includ-
ing 206 advertising, 63 documentaries,

and 32 films.
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Currently, flood season is approaching
and many tfourist destinations like Ayut-
thaya has to get ready and face this
challenge. Despite the improved prep-
aration for the flooding this year, both
Thai people and businesses are not

confident about the flood protection

Hospitality trends

The second quarter of 2012 was more
about expansion of ASEAN hospitality
investement. Ignited by AEC, businesses
from ASEAN countires look for potential
expansion. Several ASEAN companies
look intfo Non Performing Assests (NPAs)
held by banks and find opportunities
to turn those old and unutilized build-
ings info hotels or resorts. From now on,
the competition in hospitality industry
will become fierce and most hospitality
businesses need to improve their finan-

cial strengths as well.

In addition, for domestic hotel per-
formance, the RevPAR has increased
more than 20% in Phuket, Thailand.
Other destinations, such as Samui, have
improved their hotel expansion, provid-
ing more than 400 rooms to the island

by year 2014.

systems. Thailand may lose in the bid for
World Expo 2020 of Ayutthaya if it fails to
demonstrate the effective flood protec-

fion system.

For the airline industry, in the northern
part of Thailand, more connections of
air links, especially with international air-
ports, can help develop the frequency
of travels in the regions as Chiang Mai
is the gatway of the North. The great-
er number of air links and utilizing the
capacity of the Chiang Mai airport wil
attract more intemnational visitors to
travel around the norther region and to
support the development of the tour-
ism industry, including the cultural tour
package of “Five Chiangs”- Chiang
Mai, Chiang Rai, Chiang Khong, Chiang
Rung and Chiang Tung.
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he concept of Sustain-
Toble development be-
came an important issue
during 1990s at interna-
tional level, as the Human Develop-
ment Index and Human Poverty Index
were compiled under the aegis of
United Nations. The targets then were
focused mainly on meeting the Millen-
nium targets such as the suppression

of poverty.

Sustainable  development  essentially
plays on the concept of economy as
powerful drive toward social equality
and ecological preservation. Therefore
preservation of the landscape, eco-
nomic and social development are
(three) faces of the same coin. The
passage from social sciences into tour-
ism can be considered as originating
from the post-industrial crises in the
West, as the closure of factories in the
UK, Italy and US for instance brought a
re-evaluation of services and Tertiary
sector. Thus, new importance was fo
be given to the tourism “industry” in

general.

As remarked in the previous issue
of this review by AjarnWalanchalee
("Getting to know. How ASEAN Tourism
Perform”), at the moment Thailand is
not positioned well for fourism sustain-
able development within ASEAN. There
are a couple of fundamental elements

that play against Thailand: first, many

Sustainable cultural tourism:

Egypt and Thailand

of foreign fourists come tfo Thailand
for the untouched environment. Be it
Beach fourism or Cultural tourism, the
tourist enjoys the feeling of being there
as “first”. As soon as a place becomes
a favourite tourist destination, there is
a rush toward the mass tourism. The
commodification of services as well
as the almost inevitable destruction
of the original landscape and envi-
ronment spoils the fourist’s experience.
This has severe consequences for the

place itself.

Second.as the fourist destination de-
velops, large national or infernational
companies bring grand budgets. Big
budgets certainly mean a very high
level of commodities, high develop-
ment. It also means that local com-
munities are completely cut from any
active decision-making in their com-
munities and left fo adapt fo the new
situation, in better or worse. This cre-
ates resentment and inequality within

the tourist destination.

As my research interests are about
making cultural tourism and alternative
tourism as profitable as possible within
the limits of sustainable development,
| would like to offer some past experi-
ences coming from my original coun-
fry of research, Egypt, and similarities

present here in Thailand.

Egypt’s economy depends strongly on

tourism. Cultural tourism has the lion’s

ol



share, pyramids, mummies and temples.Beach tfour-
ism in separated enclosures -as the counfry is Mus-
lim, beach tourism is not really along its religious line-
has been developing for the last quarter of century,
Hurghada and Sharm el-Sheikhalong the Red Sea be-

ing the main destinations.

My focus here is about Giza Pyramids. In year 2000,
the pyramids were a mix of odds:icamel drivers, sellers,
guardians waiting for fips. school groups. tourists and
the pyramids in the background. Buses could park
close to the pyramids and unload tourists. The atmos-
phere was nof certainly optimal. The Great Pyramid,
dating to 2450 BCE, was deferiorating. In spite of being
Egypt’s major cultural ambassador, the actual place
was far from being considered a model of sustainable
development. Herifage was suffering. and there was
no interaction between the Antiquities organizationand
local stakeholders. Local economy was only marginally
sustained by the pyramids, as very few souvenir shops
were present around the place, and the fourist visiting
the pyramids was carried to visit those shopsby expert
camel drivers. In spite of being the seat of one of
the world's oldest culfures, appreciation of pharaonic-
civilization within modern Egypt has been reserved fo
upper classes, while at lower socicl levels it has been
seen more like a nuisance or some frinkets to be sold

fo tourists.

Detail of Phimai temple

E 4

By 2004, better preservation was in act. Most of the
camels and other “annoyances” were expelled from
the site, and the place sanitised: buses and coaches
were obliged to park at the bofttom of the plateau
where the pyramids were actually built. The sanitation
however had dire consequences, rendering it com-
pletely excluded from the community surrounding it.
Therefore, in terms of sustainable development, only
the heritage benefited from those improvements. The
other two elements, social and economic develop-
ment, found themselves even in worse conditions than

a few years earlier.

The powerful memento comes from what happened
in the country since President Moubarak’s dismissal in
January 2011and a temporary govemnment set in. There
was o widespread aftack on the anfiquities through-
out the country, with destruction and looting of their
own heritage been the norm. What may serve a les-
son from it is whether economic advantages were
widespread throughout the local populationthey did
not have reason to atfack what was their source of

income.

While the figures of cultural fourism in Thailand may
not be as relevant as Egypt's, some common features
are present. Going to the three elements of sustainable
development, the Fine Arts Department does

its jolo for protecting Thai antiqui-

L.




fies and historical sites. For this issue, | would like to

focus on Phimai and Phanon Rung. Both sites showsthe

attention the Fine Arts Department has devoted to
keep heritage in the best conditions.The actual prob-
lerns start in the passage from landscape protection to

social and economic development.

Both parks are certainly well preserved, but the point
is whether the actual numbers of visitors are enoughto
make economically sustainable. WhilePhimai and Pha-

nom Rung have quite high numbers of Thai visitors, the

=y

numbers of foreign visitors going there are still quite
low. Statistics of some years ago were referring to no
more than 40,000 foreign visitors for Phimai, and there

is no reason fo raise such numbers might higher now.

Therefore, fourist promotion of the parks should go fo-
gether with improvement of fransporfation from and
fo Bangkok, better hotel services in close proximity of
the parks should go high on the agenda. The other
point is about stakeholders” active participation. More
involvement of the locals by the Fine Arts Department
in how to run and plan mid- and long term develop-
ments would bensfit both parts. This would certainly
contribute to give incentives fo local economies and

develop sensibilities toward their own heritage.

Certainly hoping culfural tourism alone revitalise a big
region such as Isan is certainly over-optimistic at least,
but it can give its confribution. For Khmer heritage as
powerful tourism drive, it is enough to look at Angkor

Wat in Cambodia. Another case of unsustainable

! Phanom Rung view
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Where have THM students gone

During the past five years MUIC’s

Tourism and Hospitality Man-
agement (THM) division has been ex-
periencing an increasing number of
students traveling abroad to different
parts of the world to take their final
internships with the Asia-Pacific region
gaining the most popularity. In almost
every trimester there are always THM
students going across the boarder to
various Asian counfries to take their
internships ranging from three months
to one year, mainly in hotels, as a final
requirement for graduation. Of course
the main reason for those choos-
ing to take their intermnships in Asia is
that it is not too far from home and
quite economical compared to other
regions. The followings are the Asian
countries and organizations that the
students have been to for their intern-
ship: Grand Hyatt Hotel Beijing (China),
Swissotel Dalian Hotel (China), The Efon
Hotel Shianghai (China), The Opposite
House Hotel Beijing (China), Sanlitun
Hotel Management Company Beijing
(China), The MGM Hotel (Macau), The
Westin  Hotel Taipei (Taiwan), Grand
Hyatt Hotel Seoul (South Korea), The
Hilton Hotel Kuching (Malaysia), The
Fullerton Hotel (Singapore), The Ritz

fo for Overseas Internships?

Carlton Hotel (Singapore), Hotel Royal
at Queens (Singapore), Parkroyal on
Kitchener Road Hotel (Singapore), TG
Asia Media (Singapore), Jim Thomp-
son Restaurant (Singapore), Tsubohachi
Restaurant (Singapore), SM Tour and
Transport (Myanmar), Mandalay Hill Re-
sort (Myanmar), Ethad Airways (UAE),
Emirates Airline (UAE), and Qatar Air-

ways (Qatan).

Among all of the above Asian coun-
tries, Singapore has recently emerged
as the most attractive destination for
internships. This is due to the fact that
for those going fo Singapore for hotel
or restaurant infemships, they are not
only offered an attractive salary of ap-
proximately 450 — 500 SGD per month
(while THM intemnships in Thailand are
usually non-paid), accommodation, a
two-way air ticket (Bangkok — Singa-
pore — Bangkok), meals and health
insurance, but Singapore is also seen
as the most developed and safest
country in Southeast Asia. The coun-
fry is only a little less than two hours
from Bangkok by air. One of the ma-
jor reasons that Singapore’s hotels and
restaurants are offering attractive sala-
ries and benefits to overseas students
and fresh graduates is because the

country is currently facing a shortage
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of manpower in these fields of work,
considering its rapid development in

the tourism and hospitality industry.

The second most popular continent
that the students like to go for in-
ternships is Europe, especially the UK.
Every year there are THM students fly-
ing to different parts of Europe for in-
ternships lasting from six months fo one
year. Below are some of the organiza-
fions that the students have gone fo
for their internships: The Mill Hotel (UK),
Oxford hotels and Inns (UK), Mercure
Winchester Wessex Hotel (UK), Combe
House Devon Hotel (UK), Hotel Mer-
cure Bordeaux Centre (France), Quality
Suites & Spa Arcachon (France), Mo-
rada Strandhotel Ostseebad Kuhlungs-

born (Germany), and Tourism Authority

of Thailand (ltaly). The main reason for
the students choosing the UK for their
intemnships is the fact that in the stu-
dents’ eyes the UK has always been
the most popular destination for taking
a Master-degree program because it

only takes one year to complete it.

Apart from Asia and Europe, USA has
also been very popular among THM
students to go and take their intemn-
ships because the country has a variety
of tourism destinations and attractions.
The followings are the organizations
that the students have been fo for
their internships: Embassy Suite Hotel
Irvine (California), Hilton Hotel (San
Diego), Sun Valley Ski Resort (Idaho),
Baltimore Country Club (Maryland),

Marriott Hunt Valley Hotel (Maryland),

Crown Plaza Hotel (San Antonio), Hyartt
Regency Pier Sixty-Six (Florida), Har-
vey’s Tahoe Management Company
(Utah), JW Marriott Hotel (Los Angeles),
Hotel Galvez & Spa (Texas), Holiday
Inn Express Hotel & Suites (Virginia), The
Mohegan Sun Hotel (Connecticut), The
Ritz Carlton Hotel (New Orleans), and
Marriott Hotel (New Orleans). For Aus-
tralia, there are only three hotels that
the students have been to for their in-
ternships, which are Grand Hyatt Hotel
(Sydney), Grand Hyatt Hotel at Collins
Street (Melbourne), and Rydges Bell
City Hotel (Melbourne). In the near fu-
ture, when Asean Economic Commu-
nity (AEC) is implemented in the year
2015 throughout Southeast Asia, there
will definitely be many more students

going overseas for internships.
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MUseuUMSs are Visitor affractions

useums are Vvisitor attractions.
MSome museums can  attract
millions of visitors annually. In the fiscal
year of 2010, more than 5.9 visitors vis-
ited the British Museum in London (Brit-
ish Museum, 2011) and more than 5.6
million visitors visited the Metropolitan
Museum of Art in New York (Metropoli-
tan Museum of Art, 2011). As regards
museums in Asia, in the fiscal year
of 2010, nearly 780,000 visitors visited
the Asian Civilisation Museum in Sin-
gapore (figure 1) (Singapore Govern-
ment, 2011), and more than one million
visitors visited the Wat Trimit Witta-
yaram in Bangkok (figure 2) (Srithong
Ruaythamroj, Management & Opera-
tion Site Manager of Rakluke Discovery
which helps manage the Wat Trimitr,

personal communication, 4 April 2012).

To become visitor attractions, it is es-
sentfial for museums to have a well-
defined discourse which is the core

factor of museums to attract visitors.

A discourse is to give direction and
meaning fo museums.  Through this
discourse, visitors can conceptualise
and understand the world by large. To
convey this discourse, museums have
to look into the intra-relationship be-
tween the dual identities of museums:
places of consumption and places of
learning. These two identities do not

confradict with each other; but sup-

plement one another.

As places of consumption, museums
are not to focus on increasing their
visiting rate. Museums do not aim to
become theme parks or entertainment
cenfres.  Museums are to compete
against these parks and centres. The
consumptive nafure of museums rests
on the educational role of museums.
Nevertheless, museums are not to re-
place schools. Museums are to pro-
vide informal education fo visitors. To

facilitate leaming inside museums, mu-

seums adapt different learning models



and theories. Some of the models and
theories advocate a top-down ap-
proach; while some suggest a bottom-
up approach.  To activate learning
inside museums, museums use differ-
ent tactics to present their exhibitions.
Some emphasis on collecting and dis-
playing masterpieces; some empha-
sis on installing digital interpretation
techniques and some emphasise on

involving the participation of visitors.

Museums are to convey their discours-
es to visitors. A discourse is to give
direction and meaning fo a museum.
A discourse shapes the vision, the mis-
sion and eventually the meaning of
museums to visitors and societies. To
be meaningful to visitors and socie-
ties, this discourse has to be relevant
fo its spatial and temporal contfext; in
particular the social and knowledge
context of visitors.  This relevance s
essential for visitors. It is through this
relevance that visitors resonate, con-

ceptualise and understand the world

by large.

The Victoria and Albert Museum in
London and the British Museum in
London are reputable museums world-
wide. These museums discourse their
meanings which are meaningful and
relevant fo tfoday’s visitors, societies

and the world




The Victoria and filbert Museum (UK)

The meaning of the Victoria and Albert Museum is provision
(Helen Jones, Planning Manager of the Victoria and Albert
Museum personal communication, March 11, 2008).  Ever
since the founding of the museum in the 19th century, the
museum has focused on contemporary decorative arts. In
accordance with Helen, the museum is a leaming place
fo provide visitors information of and networks for research
for decorative arts. The hosting of exhibitions of Vivienne
Westwood (a reputable fashion designen: A Retrospection
from April to July 2004 (figure 2) and The House of Annie
Lennox (a renowned Scottish singer writer) from September
2011 to February 2012, and the launching of The Society of
Bookbinders International Competitions from September and
October 2011 are examples of the museum making itself

meaningful and relevant to today’s world.

The British Museum (UK)

“We maintain a collection of things from the whole world...
to inferpret those principles for each new generation, but
however much the details change, we remain true fo the
basic Enlightenment ideals,” said Neil MacGregor, the Di-
rector of the British Museum (cited in Smith, 2007, p. 15).
The British Museum is an extension of Britishness (Justin Mor-
ris, personal communication, March 13, 2008). “Britain is a
multi-culture country. To be British is to be mulfi-cultural.
The British Museum is a reflection of the population of the
United Kingdom”, said Justin Morris (personal communica-
tion, March 13, 2008). “If we want to understand our so-
ciety, we must reflect those cultural elements in the way
we present the Museum’s collection” says Neil Macgregor,
Director of the British Museum (cited in Smith, 2007, p.167).

Through visiting the museum, local visitors are able to un-
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derstand that they are part of the world and foreign visitors

are able to see world culture and that the United Kingdom
is a reflection of world culture Justin Morris, personal com-

munication, 2008).

By having a well-defined discourse which gives relevance
to visitors, by understanding the consumptive nature of
museums as places of learning, by facilitating and activat-
ing learning inside museums, museums become places of

visitor attractions.





