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Economic Situations in 2014

Thailand’s economic growth has been slowly declining since the end of 2013 and
the projection of gross domestic growth is expected to be 2.7%, according to the
Bank of Thailand. The current growth rate is reduced from the 3.5% projection from
early this year. Both import and export statistics decreased continuously, espe-
cially for the imports which was at its lowest level in four years. However, for the
rice export, Thailand will become the world’s biggest exporter once again (with
approximately 8.5 million tons) due to the high quality of rice and significantly de-
clined price of Thai rice. This is due o the oversupply of rice in Thailand and the
Thai government’s attempts to sell rice in order to pay back the farmers under the

rice-pledging scheme.

The global economy has gradually improved in many parts of the world, espe-
cially in the United States. However, the tension between the West and Russia over
Crimea will exert great pressure on the global economic development. The West,
especially a number of countries in Europe, relies heavily on Russia for natural re-
sources, including gas supply. to support their economic activities. It is expected
that this conflict between the West and Russia could be worse if Russia contfinues

to have military actions around Ukraine.

Tourism and Hospitality Industry

For the hotel industry, total hotel occupancy rate has declined from 69.34% in
November 2013 to 60.82% in January 2014. Despite the effect of political unrest in
Thailand, the year-on-year comparison of the number of the international tourists

was not much different. There were 2,319.82 million international tourists in January
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2014 as compared to 2,318.45 million in
January 2013. This indicated that the
political incident had impacts on the
lower number of fourists in Bangkok, not

other parts of Thailand.

For the airline industry, several airlines
in Thailand encountered financial dis-
tress since the middle of 2013. For ex-
ample, Thai Airways International faced
a loss in 2013 of around 12 billion Baht
(USS$ 369 million). The loss is expected
to contfinue in 2014 as the number of
aiine passengers declined because of
the political unrest. The political crisis
has put the pressure on the tourism and

hospitality industry.

However, the Songkran festival is com-
ing and the hotel industry is hopeful
about the increasing number of tour-
ists, especially in the areas outside of
Bangkok. Many hotels, such as Dusit
Thani Hotel, collaborate with the Tour-
ism Authority of Thailand to promote
the festive event from 5-20 April 2014

nationwide.

The Growth in Social
Media Application

Several hotels have been more aggres-
sive in using many forms of social media
to get close to their customers and po-
tential customer base. The social media
applications, including Facebook, Ins-
tagram and Twitter, has been used pre-
viously for raising awareness about the
hotels or other hospitality firms. Current-
ly. more hotels try to extend the benefits
from social media fo hotel booking and
to improve brand loyalty. As the global
competition among hotels has risen,
social media provided a cost-effective
method with the potential for long-term
customer relationship management for
the hotels. Several hotels try to gain the
maximum benefits of social media. For
example, Loews Hotels provided "So-
cial Reservations," allowing people who
are active on Twitter to reserve a room
while chatting with the hotel agent. An-
other example is Radisson Blu’s adop-
fion of social media fo improve its
digital marketing strategy to provide
concierge-style advice to improve cus-

tomer loyalty.
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N15UN25NAAL3YINaENe 13
(How to conduct a meaningful tour?)
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Ford, R. C., Sturman, M. C., & Heaton, C.

P. (2012). Managing Quality Service in

Hospitality: How Organizations Achieve

Excellence in the Guest Experience. New

York: Delmar Cengage Learning.
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| n -I- e -r n Sh-i S F or the past decades, Singapore has been recognized not only as the most
p developed country in Southeast Asia, but also as one of the cleanest, safest,

]
Sll n ga p 0 lr e and most organized countries in the world,

During the past few years, there has been a dramatic increase of not only Thai

Article by
Dr. Pisut Yuwanond

students, but also students from other ASEAN countries, going to Singapore for

Chairman and Programme Director paid infemships in the service industry, particularly hotels and restaurants. This is

Tourism and Hospitality Management
Division

mainly because of the fact that Singapore is the best-paid and safest country in

Southeast Asia, and is also located in its center,

Recently, the Singaporean government has become seriously concerned about

a rapid influx of overseas intems from various ASEAN countries, especially Vietnam,

the Philippines, and Thailand, to name a few. As a matter of fact, many of those

interns have been working there illegally without awareness of the employers.

Therefore, in the past few years, Singapore’s Ministry of Manpower has performed

spot-checks on overseas intems, particularly those from the three abovementioned

countries, which have so far sent the highest number of students to Singapore

for internships. The ministry’s spot-checking has been conducted in an attempt

to solve the problem regarding illegal overseas intems, as well as illegal recruiting

process done by some recruitment agencies in Singapore, as well as in other

ASEAN countries.

Earlier this year, the spot-checking had been performed at a few 5-star hotels,

particularly to look for interns from Thailand. As a result, over 60 Thai interns

were found involved with forgery, which was conducted by some recruitment

agencies, without the infems’ awareness. Some of them had been detained by

the Singaporean government for further investigation before being sent back to

Thailand.

From now on, it will become more difficult for overseas interns generally to go

and work in Singapore because of these incidents. However, in the case of

interns from Thailand, only those coming from the first few top universities are

granted a visa to go and work in Singapore legally. Mahidol University International

College is one of the Thai universities, which has been approved by the Singaporean

government.
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Differen’r tourists have different backgrounds and experiences with environmental or green issues. In this paper, tour-
ists in Samui reported  negative experiences based on unclean environment, rapid growth of infrastructure, and the

absence of a proper plan to prevent social and environmental problems as can be seen in Table 1.

Table 1: Top 10 Environmental Concerns about the Destination . ) i
restaurants, airlines, local fransportation, tourists, hotels/

Issues Percentage Ranked
Future of Samui environment 10.47 3 resorts, local community, and local government. Some
Beach quality 10.99 2 respondents noted that every group is responsible.
Care / Attention from locals 12.56 1
Education about environmental impact 9.94 4 . o . )
In particular, tourists in this study cited tour operators,
Waste management 8.37 5
Public transporfation 8.37 5 restaurants, and local transportation as key stakeholders
Clean atmosphere 8.37 5 on which to focus improvement efforts. These are small
Recycling system 6.80 / players but play significant role, in the aggregate, to sup-
Quality management of roads 6.80 7
Y 9 port green activities. Airlines are also essential but they
Building / construction 7.85 6
Awareness of green fourism destination 471 8 have more opportunities to move forward in support of a
Wastewater treatment /renovation 471 8 greener Samui and can be key stakeholders in conveying
Note: N 219 a green image to tourists. Awareness is a key factor in
The respondents also felt sad about the degradation of developing a greener Samui. More important, providing
the natural resources, noting that the island used fo be knowledge about how to go green to locals and tour-
more beautiful but has been since marred by improper ists, including informing them about what stakeholders in
development and poor care by locals. But tourists ex- Samui are implementing, could help the overall image of
pect to see improvement in the future. It is not too late the island to become stronger and greener.

to start to tumn the island info a greener destination if all

Table 2. Responsible Group for Sustainability Based on Tourists’
Perspectives

key stakeholders, including tourists, have a strong com-

mitment fo move forward and support each other. This

The Most
Frequenc Valid
study found that Samui is different from other destinations Key Stakeholders N y Responsible
(N219) Percent
. . Group

that have affempted to apply sustainability measures,

1. Local government 105 62.9 7
as the majority of these lack strong community involve- 2. Local community 124 743 6
ment, which Samui has successfully implemented. One 3. Airlines 153 91.6 3
problem that could be improved is facilitating the con- 4. Tour operators 160 958 !

5. Restaurants 155 92.8 2
nection of all stakeholders and creating a concerted at-

6. Hotels/Resorts 132 79.6 5
tention for environmental protection. As seen in Table 2, 7 Tourists 148 88.6 2
the results show that the most responsible group, based 8. Local fransportation, bus, ferry 153 91.6 3
on tourists” opinions, are the tour operators, followed by 9. Al 88 52.7 8

ol
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evelopment of Heritage Management in Thailand has been amply helped
Dos a result of the search for diverse tourist destinations during the early 1980s,
along with restoration of heritage sites in order to facilitate public viewing. But her-
itage management in then-Siam was influenced by the policies of Rama VI. The
King. in fact——possibly influenced by his studies in England and developments go-
ing on in Europe at the time——was the first fo restore the ancient ruins of Sukhothai
and Ayutthaya. Heritage and history have become part of a wider discourse rela-

tive to imagining the country.

History as learned in Thai schools and universities stressed the importance of the
old capitals, Sukhothai and Ayutthaya, as the cornerstone of Thai culture and soci-
ety. Sukhothai was the place where Thai writing and a wise king, Ramkhamhaeng
brought civilization to the country. Ayutthaya was the predecessor of Bangkok, and
its influence over many aspects of Bangkok period evident, from the origin of the

current royal dynasty, to religious fraditions such as the Ramakien.

As mentioned above, restoration of Sukhothai and Ayutthaya started in the late
1960s. During the late 1970s and early 1980s, restoration was aimed at opening his-
torical parks to local and foreign tourists. As Thailand was beginning to blossom as a
prime tourist destination, revenue from foreign tourists was needed. As the majority
of the visitors then were from Western countries, they had to pay a higher admission
fee than Thai visitors. The problem at this junction was that those Western visitors
were not actually considered when the various fourist and Fine Arts master plans
were planned. In fact, the targets of restoration and interpretation were actually
Thai tourists. Educating generations of Thai visitors fo these sites were in the mind of

authorities during the reconstruction and landscaping of these historical locations.

As a national heritage site, Sukhothai saw restorations and landscaping following
the description of what was written in the Ramkhamhaeng inscription — now on
display at the National Museum in Bangkok, but originally discovered by the future
Rama IV at Sukhothai when he was still in the monkhood. One side of the inscrip-
tion contains a layout of the city following the cardinal points. On the base of the

inscription, the historical park at Sukhothai

was actually conceived, up to the planting of the bethel nuts mentioned in the
inscription itself. And for Loy Krathong Festival, as well as tourist attraction for the
other months, a Sound and Light festival completely in Thai, with the collaboration
of Silpakorn University, is actually re-enacted at the ruins. While the event attracts
a large number of tourists — both Thai and Western — the indigenous tourists were
the actual target. This was frue for Sukhothai historical park, the satellite sites of
Kampheng Phet and Sri Sitchanalai correspond much more to the romantic visions

of ruins placed in a less landscaped contfext.



Ayutthaya was destroyed during the
Burmese invasion in 1767 C.E. As Suk-
hothai was the place of wisdom, Ayut-
thaya was seen as the “fighter” against
foreign invasions, mostly Burmese. As
the film series on the life of King Naresu-
an, the “fighting capital” and its kings
are still a powerful national statement.
While the belligerent nature of the city
as it appears in movies and books is
not much evidenced, the information
as given in the leaflets or bi- and tri-di-
mensional reconstructions are nothing
more than for visitors already having a
background, not for tourists foreign to

Thai culture.

Both of them can be considered what
| label as educational heritage, as they
have to inspire locals to study their own
past. But this can be also seen in the
National Museum in Bangkok, whereas
the major eras of Thai history follow a
canonical representation of Thai history

and archaeology.

Any World Heritage Site is actually land-
scaped according to national policies,
this fact can be considered as certain.
Even their choice fo be listed in the
World Heritage List is based on choic-
es made by the national government
and its cultural department. So criteria
based on local policies or imagery is
common. What is hard to deal with,
however, is when national policies ac-
tually limit foreign visitors” participation.
| see, in fact, as damaging Ayutthaya
and Sukhothai that only national poli-
cies of heritage management would
simply determine one-way exhibition.

Apart from logistic problems, the limita-

tion is that national policies actually
undermine the experience of foreign
visitors, as all of them look like alike,
as an old adage goes: “You see one,
you have seen them all.” But from an
artistic point of view, this was not the
original situation. Temples were re-
stored mostly due fo the existence of
a previous model to follow, not really
what testimonies or archaeological
remains were actually showing. Thus,
though they look homogeneous, they

actually do not.

An example of dissonant heritage
can be seen in the site of Ban Chi-
ang, which was reviewed in the previ-
ous issue of this journal. By dissonant, |
simply mean that the place is difficult
fo insert in the national discourse of
heritage as highlighted above. Ban
Chiang and its culture was an ac-
cidental discovery of 1960s, and fully
understood in its potential during the
mid-1970s, when by then, the site was
vastly ransacked by the local inhabit-
ants. But the site is pre-Buddhist, its im-
portance is mostly regional. The pos-
sible historical importance of the site
as iron smelfing culture determined
its inclusion in the World Heritage list.
But it did not match any national dis-
course of heritage, it has never be-
come a major tourist place, in spite
of its listing. The fact that it is in Udon
Thani province, and far from any ma-
jor tourist center did not help either.
But differently from the other two WH
sites of Sukhothai and Ayutthaya, Ban
Chiang never developed a fourism
master plan in any case. That the

major discoveries at Ban Chang were

only burials and vases did not certainly
help to frame such a culture. There-
fore, | can call Ban Chiang as a case
of difficult heritage, as external stand-
ards determined its registration. On the
bright side, if | may say like that, one
of the major contributors to the build-
ing of the museum was the University of
Pennsylvania. Such international coop-
eration has determined the existence

of a purely archaeological museum.

There is also the case of Khmer heritage
in Thailand. Phimai and Phanon Rung
are two sites that have become one
of the few heritage attractions where
foreign tourists actually go in quite
good numbers. Khmer heritage was the
object of restoration slightly later than
Sukhothai and Ayutthaya. The exposi-
tion of the heritage sites now is less na-

tionalistic than the sites just mentioned.

But even Khmer heritage betrays na-
tional policies, as the name itself given
to Khmer art in Thailand demonstrate.
For a long time, and even now, Khmer
heritage in Thailand has been labelled
as Lopburi style, from one of the cities
of the former Khmer empire that pro-
duced a local style of sculpture. The
use of the local school name betrays
the difficult relations going on between
Siam and Cambodia, then French pro-
tectorate, during early 1900, and still
going on until now. Thus Phimai and
Phanon Rung — but even the long dis-
pute about Preah Vihear, or Preah Vi-

harmn — have become a Thai heritage.
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